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CLOTHES • ART • CARTOONS 

PRICE FIFTY CENTS 
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To The EXECUTIVE 


Advertising Should Sell 
PEOPLE 


MAMIE BRIZAMD 
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BACKSTAGE WITH ESQUIRE 










TWO FAMOUS CARON PERFUMES 
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Scoteli Among the Artists 























A New Entry in the Hunt 












































The Love of a .linx 























All Is Not IpoIiI 
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Am a Male Nurse 











The Art of Wing Shooting; 






Eyes Off the Itsill 
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Always Second 













Fashions in 























































Hips 
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The Old Saloon Humor 
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Esquire's Five-Minute Shelf 



Have you laid in your 
skare of tkis ( jenuine 
Pre -R-okikition 
Wkiskey? 
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HOME COVERAGE 

has at last been X-RAYED 


















Do You Blame the Shirt Manufacturer When 
Your Shirts Shrink? 
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The Alligator Co., St. Louis, Mo. 
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REIN FORCED 
THREE TIMES 
AT TOE AND HEEL, 
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REX BEACH EXPLAINS 

hour to get back vim and energy when "Played Out" 


Rex Beach likes to take a big fish on light 
tackle. It’s thrilling sport—and a severe 
test of any man’s strength and skill. 

“Any sportsman who matches his stam¬ 
ina against the fighting strength of a big 
game fish,” he says, "has to put out a tre- 

lands his fish. ^ 

"I have taken my share of big sailfish, 
marlin, and tuna. I know what a rod-and- 


reel contest with these heavy fighters does 
to a man’s vitality. When I’ve gotten a big 
fellow safely landed my next move is to 
light a Camel, and I feel as good as new. 
A Camel quickly gives me a sense of well¬ 
being and renewed energy. As a steady 
smoker, I have also learned that Camels 
do not interfere with healthy nerves.” 

Thousands of smokers will recognize 
from their own experience what Mr. Beach 


means when he says that he lights a 
Camel when tired and "feels as good as 
new.” And science adds confirmation of 
this refreshing "energizing effect.” 

That’s why you hear people say so often: 
"Get a lift with a Camel.” Camels aren’t 
flat or "sweetish.” Their flavor never dis¬ 
appoints. Smoke Camels steadily—their 
finer, MORE EXPENSIVE TOBACCOS 
do not get on the nerves! 



CAMEL'S 
Costlier Tobaccos 
never get on 
your Nerves 


Camels are made from finer, MORE 
EXPENSIVE TOBACCOS—Turkish and 
Domestic—than any other popular brand. 


“Get a LIU 
with a Camel V 




